PREMIER DESTINATION

FOR SHOPPING, DINING, AND
ENTERTAINMENT

IN THE ALBANY AREA
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COLUNIE CENTER OFFERS A DESTINATIUN THATAS MEMORABLE
R EXPERIENTIAL, EXCITING AND FUN.

THIS CRUMLNJEWEL PROVIDES AN ENHANCED SHUPP.ING EXPERIENCE
L ENGAGING THE COMMUNITY, ACTIVATING AHE SENTER WITH
ID E)QMENT FOR suum?.ERsoF Aﬁ. AGES.




represenls the quaint and charm that embodies
the Upstale New York lifestyle.




PROPERTY INFO
Built 1966 o
Redeveloped 2015
Stores 100+
Total Center GLA 1,329,379 sq. ft.
Annual Visitors 6 MILLION RS
Parking Spaces 5,273
Fullers
EASY ACCESS
to major highways 87N and I-90
9 Miles
Northwest of downtown Albany
435,033
Employees within 10 miles
160,000

Vehicles passing daily

+10 NYS Department Agencies

Including DOT, OGS, OCFS, DOL, and OFT

112

Hotel rooms at neighboring Staybridge Suites

890

Woodlawn

Guil'gerland

Vischer
Ferry Nature & Historic
------------------ Preserve

Boght Corners

Verdoy

Albany
International
Airport

x Latham

Newtonville

Coloi 9 Colonie Center

=== Albany Pine
A0 Bush P¥eserve

Loudonville

-
SamE e
- -
- - - -
S * e cececeee="

S
N
N
S
S
.
Y
LY
Y
Y

N
%

\

S
‘
‘

\
A}
)
L)
A}
L)
\
L}

*
\

Menards



Retail Mix

SHOPPING
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Demographics

3-MILE 5-MILE 10-MILE
POPULATION 99,376 179,381 525,209
TOTAL HOUSEHOLDS 23,594 74,986 221,183

AVG. HOUSEHOLD INCOME $92,262 $90,311 $89,040

HOUSEHOLDS & EDUCATION
IILE FRADILS 221,000+ $89,040 40.7%
TOTAL AVERAGE NEVER
HOUSEHOLDS HOUSEHOLD INCOME MARRIED
249,1 86+ College or Associate Degree
151 ,744*‘ Bachelor Degree or Higher
RACE & ETHNICITY

10-MILE RADIUS
68.3% white
14.3% Adrican American
9.7%  Asian
8.8% Hispanic

I

—

Estimated 6+ lon
shoppers per year

$2.3 billion total retail expenditure within a 5 mile radius
512,459 shoppers per month / 128,000+ shoppers per week
803,208 trade population within a 30 mile radius

—

59.7%

AGE 23.0%

0
10-MILE RADIUS 17.3%

UNDER 19 20-64 65+




Placemaking

Customization,
Localization &
Curation

Context and details are important
Destination-worthy public spaces
Custom artwork & FF&E

Partnered with local artists & artisans
Customized music lists
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Colonie Center features a full service Marketing team to develop and execute
strategic Marketing campaigns and programs from community events to public
art installations to public relations to increase sales, traffic and visibility at the
center.

— DIGITAL & SOCIAL

Inclusion on property website and directories.

Regular social media posts on property social media
channels with paid support when applicable.

Opportunity to include info (offers, events, promotions) in
monthly e-newsletter.

— PUBLIC RELATIONS

Press releases coordinated with tenants, released in con-
junction with paid social posts.

Strong relationships with local media and influencers who
can offer turnkey services.

— ADVERTISING

General campaigns for center brand awareness across
digital, social, print and sponsorships.
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COMMUNITY FUNDRAISING
(SCHOOL BUCKS AND COMMUNITY -
r EVENTS)
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By The Numbers

FACEBOOK

35,000"' Page Likes
2,500,000+

Yearly Impressions

INSTAGRAM

4,600"' Total Followers
400,000+

Yearly Impressions

P ENDLESS POSSIBILITIES

WEBSITE

20,000 + Average Monthly Sessions
30,000 + Average Monthly Page Vi
1 9,000 + Average Monthly Visits

EMAIL

94,000 + Total Subscribers

SMS

58,000 * Total Subscribers

22 likes
coloniecenter Embrace a dog-friendly
experience at Colonie Ceniter, where yo

A Q &

COLONIE CENTER

&
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Posts

coloniecenter
Colonie Cenler

Follow

12 likes
coloniecenter Unleash your inner rockstar at Hilton
Music Center! Carrying a variety of musical . maore
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Environmental,
Social &
Governance

OUR COMMITMENT

At Colonie Center, we honor our connection to the community and the environment, rec-
ognizing blessings and generously sharing resources with others. Our management team
at Trademark Property strives to be stewards of sustainability across their portfolio of
properties by collaborating with stakeholders at all levels.

LED is highly energy efficient technology.
The widespread use of LED lighting has the
greatest potential impact on energy savings,
and we’re proud to have over 2,000 LED lights
installed. Solar panels also deliver energy
from our rooftops.

This is a crucial component to centralizing
property infrastructure. Our operations run
efficiently to monitor ventilation, lighting,
energy, fire, security systems and more.

We make recycling easy for our tenants and our customers.
All recyclables are placed in a single bin for recycling.

We will have several new stations to supply electricity
for electric cars and plug-in hybrids in the upcoming
year.

S

Cardboard recycling minimizes waste and improves the
overall hygiene of the environment. It also helps conserve
natural materials. Over 250 tons of waste are recycled per
year at Bridgewater Commons.
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LEASING

_ _ (St L v S ROCKY MCMURTRAY -
ﬁ -u.m] - S L R iy o 415.531.0909 COLONIECENTER
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STEPHEN CASSELLA
201.694.3210
SCASSELLA@PACIFICRETAIL.COM

MICHAEL VANONESE
315.882.8624
MVANONESE@PACIFICRETAIL.COM

LOCAL LEASING

MARIE BELLINO
518.369.2967
MBELLINO@COLONIEMANAGEMENT.COM

© @shopcoloniecenter O O @coloniecenter

MAGGIE PAWELEK shopatcoloniecenter.com
630.816.4110 131 Colonie Center, Management Office

MPAWELEK@PACIFICRETAIL.COM Albany, NY 12205
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Partner with us!

Pacific Retail Capital Partners (PRCP) is one of the nation’s premier real
- estate investment groups, with a proven track record of evolving and
repositioning large-format retail properties. Based in Southern California,
PRCP strateglcally —--f [ "ﬂﬁMand 24 nillion squ
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